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Organization’s Success:

The number of projects ArtWorks has offered to dateasures our effectiveness and success, as does th
number of Apprentices who have participated in prajects. ArtWorks collects three-month follow-upta
from responding Apprentices who have completed mrograms. This information helps us determine our
program’s effectiveness in regards to the skilkythave gained such as staying in high school gradiuation,
going onto higher education and/or gaining meanihgnployment.

With over 47 successful diverse arts-based projecbeing completed by over 240 Apprentices:
75% have gone on to complete high school
51% have secured gainful employment

23% have successfully applied to other apprenticegtprojects through ArtW orks

Success Story:

One former Apprentice Artist, Antonio (Tony) Goresl who}f « My volunteer experience
participated in ArtWorks’ Milwaukee Humane Soci&gll-2006 §| and getting paid for the firs
project has gained the self-assurance needed sogarretail time to do a job is what gajj
sales position with Wauwatosa’'s Goodwiill. me the confidence | neede

_ N o _ ) to apply at Goodwil.
Tony struggles with a cognitive disability whichshiaeld him
back from seeking paid employment. He is a fodtddavho’s -Antonio Gonzales, age 20,
determined to be successful regardless of persamaers. Milwaukee Humane Society-Fall 2006
ArtWorks is his first paid job although he has Isagteral prior
volunteer positions.

With some thought, Tony reflects on the ultimate, jd would like to work as an assistant aide téphmersons
with disabilities. | want to give back because sacmwas given to me.” He says he wouldn’t havesmered
applying for the Goodwill position if he didn’t havthe opportunity to learn and practice his joHdIslat
ArtWorks, obtaining a real pay check. Tony is praadshare, “My volunteer experience and gettingl gar
the first time to do a job is what gave me the ierice | needed to apply at Goodwill.”

This is not an isolated story; many of our Appresdi report that their self-esteem, confidence it sire
boosted after participating in ArtWorks’ prograndahat they are able to seek other types of empboym



Apprentices In Their Own Words:

“l am happy to be at ArtWorks
because | never had a job

before.”
-- Jake LukowskiBay View High Schoc
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“[ArtWorks] taught me abouf
work ethic... [it] got me ‘on
task’ and is getting me ready fq

the up and coming work world.’
-- John Sanchez, Riverside High School

“[ArtWorks] helped me learn ho
to work with people and thei
different personalities, to get alorg
with them and work together as|a

team.”
-- Victoria Bertrand, Community High Schoo

“The ArtWorks programs
are just a stepping stone to
help me get more prepared
for life, real jobs, and

college.”
-- Helen Haggerty, Milwaukee High
School of the Arts




PROGRAM PICTURES:

Marketing ArtWorks for Milwaukee, Inc: Digital Phot ography, Videography, and Internet Blogs to
promote our organization, SUMMER, 2007:

On the road to collect
footage and conduct

Field trip to the Eisner

interviews for the DVD.

The project team (from left): Museum to learn more
Saraelina Diaz, Haley Anderson, Kayla about the history of
Rojas, Lead Artist Mark Escribano, marketing

Assistant Artist Gary Zimmerman, Mai
Xiong, and Evan Scott.

In the summer of 2007, Mark Escribano, returningd.Artist, led the Apprentices in exploring the idaof art

as it relates to marketing, using the ArtWorks’angation as the subject matter. Their goal wastkation of
digital photographs, an internet blog, and a 5-Gut@ video that highlights what ArtWorks does as an
organization, how they help our community, anddhenork creations the programs have supportediirciby.

To view the Apprentice-made marketing video, pleaséirect your browser to:
http://www.youtube.com/watch?v=MWNY X5ENYel

You can also take a look at the online blog the réppces created to track the progress of theirkwor
www.artworksformilwaukeesummer2007.blogspot.com

Additionally, the Shepherd-Express wrote an artabout ArtWorks in their July 19, 2007 edition. A#s
Motlani, journalist, and James Kloiber, photograpltame to our studio and observed the progranctiora
They interviewed Dr. Laura Owens, President of AotWé, Meghan Koven, Executive Director, as well as
current and former Lead Artists and Apprenticesofy of this article has been included.




Urban Airbrush Project, WINTER/SPRING, 2008: Tuesday & Wednesday evenings until April 9th

Lead Artist Malcolm Devon Smith “pitches” his Antionette Alexander Traicee Anderson tries
McCrae demonstrates wearable art design practices her airbrush intricate portrait painting
the airbrush technique. concept to his co-workers strokes. with his airbrush.

Under the guidance of Lead Artist Malcolm McCra@pfentices are designing and creating wearableyart
utilizing airbrush techniques. The program offermrentechnically advanced/artistically inclined Apptices
the opportunity to learn and utilize skills in ttelowing areas: Drawing, design, painting, plargqhand project
management, marketing and sales, presentationamohgnication, teamwork and feedback.

Come & Visit Us In Action! Open HouseTuesday & Wednesday, 3/25 & 3/26 5-8 pm

Decorative Accessories, WINTER/SPRING, 2008Friday evenings, Saturday afternoons until Apfil 5

X Andre Pirtle “pitches” his design Dominique Strapp, Marcelo
Lead Artist Reanna Ottoson engages project proposal to co-workers Alamo & Helen Haggerty
her Apprentices in a group critique Jake Lukowski & Margaret discuss production challengels
of their design project proposals. Sanders. & strategies of the items tha
are being decorated.

Using the same methods as in real fashion desigadsp Lead Artist Reanna Ottoson is guiding a tefam
novice-level Apprentices in developing and “pitaliim design line of motifs (logos) that will be dieg to
fashion accessories. This program focuses on abmhtive process to come to a consensus on tigndesl
manufacturing methods of fashion accessories Hrabe marketed to the public. Production dutiekide
Fashion and graphic design, repeat patternmakiegcis making, and painting/application of motifs.

Come & Visit Us In Action! Open HouseFriday, 3/28 5-8 pm & Saturday, 3/29 2-5 pm



